
Atlanta Bourbon Company
VISION 2018



C R A F T  B O U R B O N
“The demand for American whiskey — including Bourbon and Tennessee 
whiskey and rye — is booming in the U.S. and across the globe.”  Frank 
Coleman, Senior Vice President for the Distilled Spirits Council in Washington, 
D.C.
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Atlanta Bourbon Company

My	 vision	 is	 that	 Atlanta	 Bourbon	 Company	 will	 become	 the	 world’s	 first	 independent	
craft distillery franchise group. I am convinced that a consistent focus on genuine, locally 
produced premium craft products sets us apart from the market in the long term.

My “Atlanta Bourbon Purity Law” is based on the original artisanal distillation art and a 
classic cask maturation of alcohol. A well-trained Master Distiller can produce a small 
delicacy	with	each	barrel,	without	having	 to	help	out	artificially.	Therefore,	my	 focus	at	
Atlanta	Bourbon	Company	is	different:	We	focus	on	the	training	of	future	Master	Distillers,	
because only with know-how can we produce high-quality products.

I see Atlanta Bourbon Company in the future as the company with the most master distillers 
and talents worldwide. With our locally produced craft spirits, we will produce a creative 
variety in the premium segment that is so far unknown and new to the market.
 

Caroline Porsiel | CEO

A word from the CEO



C R A F T  Q U A L I T Y
“I	only	produce	what	I	like	to	drink	myself!	And	I	do	not	want	to	have	artificial	flavors,	other	
chemicals, or badly produced alcohol in my glass.”  
Caroline Porsiel, CEO Atlanta Bourbon Company
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Craft bourbon is the 
next big thing! 
And we produce it.

WHY INVESTING IN A BOURBON DISTILLERY?
… because alcoholic products have been consumed continuously 
over the last 2,000 years. Alcoholic products have gone through 
wars and crises and are a global growth market! Barreled whiskey 
will increase in value over time, in fact it is like liquid gold. It is a 
product that needs rest and patience, but the result is rewarding 
and very tasteful.

Today, Kentucky still excels at bourbon production, covering up 
to 95% of production worldwide. In 2014, 26 distilleries were 
registered at 37 locations in Kentucky; three years ago, there were 
only 10 companies in 19 locations. Even with this growth, Kentucky 
is far behind the general trend in distillate production, as is Georgia 
with currently less than 20 distilleries. For example, California has 
more than 250 distilleries, but compared to Germany with more 
than 22,000 distilleries, this is still an underdeveloped market.



Pa
ge

  10
 

A
t

l
a

n
ta

 B
o

u
r

b
o

n
 C

o
m

p
a

n
y



Atlanta Bourbon Company

GERMAN QUALITY
WITH AROMATOR TECHNOLOGY

Atlanta Bourbon Company will mainly manufacture Bourbon and 
American Whiskey. However, we also plan to ad seasonal products 
with some outstanding recipes for an organic rum, a Georgia 
gin, as well as seasonal fruit liqueurs and brandies for the local 
mixology scene.
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Atlanta Bourbon Company

“I am often asked how to recognize quality - and my answer is always the same - 
you immediately recognize it in the production process.” Caroline Porsiel, CEO

C R A F T  K N O W H O W
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The simple idea behind Atlanta Bourbon 
Company is to produce permium quality 
bourbon and whiskey in a true small batch 
production using German technology 
and American know-how. Our franchise 
organization will enable us to increase sales 
while still remaining handcrafted.

We	 offer	 future	 craft	 distillers	 full	 support	
from	 distilling	 training	 to	 financing	 a	
distillery. Within our franchise network of 
craft distilleries, we will create a competitive 
advantage that sets us apart in terms of 
quality	and	profit	 from	 large	manufacturing	
factories. Genuine craft spirits will remain 
higher priced and the demand for premium 
quality continues to increase worldwide.

Incidentally, the term craft borrows from 
a trend known from the craft beer industry. 
There has been a clear shift in recent years 
towards “craft” products that are premium 
quality, not mass produced and often made 
locally. In 2015, “Craft” alcohol generated 

sales of about $ 2.4 billion. The growing 
popularity of craft products has led to 
significant	 growth	 rates	 (approx.	 27.4%	 per	
annum in 2015) and, of course, subsequently 
to interesting “deals” in the industry.

Since 2010, the public interest in high-quality 
whiskey is accelerating because whiskey is 
not simply increaslingly consumed but also 
used	 as	 a	 financial	 investment.	 In	 current	
periods of low interest rates and heavily 
overheated equity and real estate markets, 
vintage cars, tropical woods, wines and 
whiskeys are becoming increasingly popular 
investments for institutional investors, funds 
and private investors. This situation results in 
even prices ranging from $ 6,000 to $ 10,000 
per bottle of a craft whiskey.

Our	 strategy	 is	 to	 differentiate	 ourselves	
from the broad masses by using our quality 
advantage of craft distillation, in particular 
to engage a quality conscious buyer and 
consumer group.

T H I S  M A K E S  U S 
D I F F E R E N T  A S  A N 
I N D E P E N D E N T  C R A F T 
D I S T I L L E R Y 
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The absolute focus on the quality of the ingredients, the highest quality of 
the	final	product	and	the	customers	who	appreciate	these	qualities	and	who	

P O P U L A R  W O R L D W I D E
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are prepared to pay a fair price for them, will enable us to further improve our 
profitability	in	the	future.
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Atlanta Bourbon Company
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COMPANY
OUR VALUES & OUR COMMITMENT

We thank you for your trust in our company, our 
ideas and in our products. We are committed 
to the highest levels of integrity and ethical 
standards throughout our company including 
our partners and suppliers. We consider this 
a key factor to deliver long-term, sustainable 
growth in the value of our company.

Atlanta Bourbon Company’s leadership is 
completely aware that a corporate culture 
demands the ongoing commitment of 
everyone. As a company with the goal to grow 
internationally we believe that establishing 
ethics is a key factor to our success.

At Atlanta Bourbon Company, we are aware 
of our corporate responsibility for the 
environment, society and future generations. 
Our traditional and craft business is only 
compatible with a corresponding sustainable 
view of the environment and a fair partner 
and personnel policy. In doing so, the 
protection of the environment and its natural 
resources as well as the use of organically 
cultivated, untreated and fairly traded 
ingredients are of particular importance 
to us. This responsibility forms the basis 
of our business activities - with the aim of 
minimizing the burden on the environment 
when manufacturing our products.
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Atlanta Bourbon Company

Atlanta Bourbon Company supports the 
Atlanta Coyote Project

Read more
http://atlantacoyoteproject.org/
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Atlanta Bourbon Company
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• Atlanta bourbon purity law
• Genuine craft production 
• German Aromator technology
• German engineering & quality control
• Sustainable and environmentally friendly production
• Premium product quality 
• Small lots & single barrel
• Growing value with age
• Unique and innovative franchise concept

T H A T ’ S  S P E C I A L  A T 
A T L A N T A  B O U R B O N
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Atlanta Bourbon Company

All our wisdom is stored in the trees
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“Civilization begins with 
distillation“  
William Faulkner
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Atlanta Bourbon Company is a distillery 
dedicated to the production of high-
quality bourbon and other spirits, using 
modern production knowledge and quality 
ingredients.

Our mission is to produce delicious distillates 
of premium quality with a distinguished 
taste	 profile.	 This	 flavor	 palette	 is	 achieved	
by using the “Aromator technology” build in 
a customized still which distills the bourbon 
more precisely than other systems that are 
widely used today for the production of 
whiskey. In addition, the taste of our bourbons 
is perfected with double wood techniques 
by storing the bourbon in carefully selected 
finishing	barrels.

Our focus is to constantly monitor the quality 
indicators throughout the distillation process 

and this is how we designed our distillation 
plant. We focus on controlling the heating 
rate, boiling temperatures, closely monitoring 
the	 temperature	 differences	 of	 the	 alcohol	
vapors depending on the temperature of the 
dephlegmator and the distillation rate to 
produce a perfect, premium quality distillate.

The quality of the product is based on 
controlled heating and accurate temperature 
monitoring in each step of the distillation. 
Our production process will be computer 
controlled. This reduces small irregularities 
in the process and ensures the highest 
quality. However, the experience of a Master 
Distiller is required to adapt the process to 
the requirements of each product.

Quality of German Engineering: A special distillation unit 
with Aromator technology - customized and handcrafted 
for Atlanta Bourbon Company



Bourbon has been considered a safe and lucrative investment since the late 1990s. 
As	in	the	past	seen	with	art	objects,	vintage	cars	and	wine,	the	growing	capital	of	

A  S T E P  A H E A D
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the Chinese middle and upper classes catapults whiskey prices to unprecedented 
heights. Their interest in this distillate as an investment could drive the price of 
premium	spirits	into	areas	that	were	considered	beyond	reach	just	a	few	years	ago.



CRAFT DISTILLING...

means that Master Distillers are actively involved in every aspect of the 
distillation. There is no compromis for premium quality!



Page 29 

CAROLINE PORSIEL
CEO 
Atlanta Bourbon Company

Caroline Porsiel is founder, chief executive 
officer,	 and	 the	 strategic	 mind	 of	 Atlanta	
Bourbon Company. She is a master distiller 
and has been a member of the American 
Distilling Institute since 2015. 

Caroline is passionate about quality bourbons 
and eau-de vies produced with German 
quality understanding. She worked with 
Janos Sivo, Maître distillateur of Maison Sivo 
Distillery in Canada and created and runs 
the largest, online database of distilleries, 
breweries	 and	 wineries	 worldwide	 (www.
distillery.news).

Prior to starting Atlanta Bourbon Company, 
Caroline	 worked	 in	 international	 project	
management and emerging market 
intelligence. As an experienced entrepreneur 
and business owner in Germany as well as in 
the United States, Caroline set out to create 
Atlanta Bourbon Company with a true craft 
distilling concept, a German style apprentice 
system and distilling school in three phases.
Caroline earned her magistra atrium degree 
in politics, economics and psychology at the 
RWTH University of Aachen in 2000. She is 
member of the Atlanta World Trade Center 
and American Distilling Institute.

RICHARD STORRS
CORPORATE	SECRETARY/	
GENERAL COUNSEL 
Atlanta Bourbon Company

Richard Storrs serves as corporate secretary 
and general counsel to Atlanta Bourbon 
Company. Richard graduated with honors 
from the University of Georgia and its law 
school, where he served as Notes Editor for 
the Georgia Law Review. He has practiced 
law in Atlanta since 1984. 

Richard has considerable experience in 
helping clients resolve business disputes. 
He also has also focused his practice on 
helping business clients organize their 
business entities, and assisting clients with 
general business advice and structuring their 
contracts. Richard has applied the knowledge 
learned from decades of law practice to 
help parties resolve their disputes through 
mediation and arbitration, and is particularly 
passionate about serving as a mediator.

Richard	has	enjoyed	teaching	as	an	adjunct	at	
the University of Georgia School of Law, and 
the Georgia State University College of Law. 
He serves on the Advancement Committee 
of the Phoenix District, Atlanta Area Council, 
Boy Scouts of America.

 

OUR TEAM
OUR TALENTS
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OUR QUALITY 
AND PRODUCTION CONSULTANTS 

FRANK DEITER
Frank founded Okanagan Spirits Distilling in 
BC, Canada and quickly gained international 
recognition as a master distiller. He mentored 
several other successful distillery start-ups 
and kick-started modern craft distilling in 
British Columbia, Canada. He is specializes in 
product development and branding of craft 
distilled specialty spirits, as well distilling 
equipment.

BERND MÜLLER
Bernd is CEO of Müller Pot Stills in Germany. 
The medium-sized family business in 3rd 
generation has a long tradition. They are 
specialized in development and manufacture 
of craft distillery units. Müller craft distillery 
plants are particularly suitable for the 
production of fully aromatic spirits and 
each unit is individually planned and built 
accordingly to the customer’s needs and 
wishes.
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VISION 2018 
OUR STRATEGY & FRANCHISE

We plan to make the best bourbon and to 
continuously build a growing value in our 
warehouses. In 2018, we will continue to work 
on	phase	1	 to	finding	a	 suitable	 site	 for	 the	
construction of our production and to secure 
financing	for	our	headquarter’s	location.

Retailers in the US see great potential in craft 
distilleries investing more resources and 
becoming more attractive overall, especially 
in terms of tasting experiences as well as 
customer	and	brand	engagement.	In	the	first	
step, we will go online with our merchandising 
shop in the second quarter, which we will 
continue to expand with products by the end 
of 2018. Appropriate supplier contracts have 
already been signed.

“Distillery and tasting room sales can make 
up 34% of all sales for small craft distilleries, 
while out of state sales make up 58% for 
larger craft distilleries.” American Craft 
Spirits Association

Multiplication is the key to sustainable 
growth:	there	are	50	US	states,	388	US	Metro	
areas, and we plan to be present in all. In 
addition, we evaluate interesting worldwide 
locations and we have very good business 
relations with Canada and Germany.

For us, franchising means that we can create 
premium quality craft distillates globally, 
competitively and locally. In our franchise 
network, we will be able to use resources, 
e.g. strategically bundling procurement 
and	 thus	 achieving	 similar	 benefits	 as	
large corporations without having to 
accept quality losses of mass production. 
Our distillery school concept is to build a 
network of high-quality craft productions 
around the world with a focus on local 
markets and their peculiarities, will be able 
to create unprecedented innovative power 
and product varieties. Each new franchise 
distillery is also its own regional point of sale. 
Such a worldwide direct sales network like 
our franchise concept has never been seen in 
the industry before.
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Atlanta Bourbon Company
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There are many factors to consider - but the following assumptions can 
be roughly made for production

• Average production costs per barrel   $ 2,500
• Bourbon barrel after 3 years number of bottles  ca. 200 bottles

• Average selling price craft bourbon   $ 60
• Sales	price	per	barrel	(200x60)	 	 	 $	12,000
• Production	days		(Volume	1	barrel	per	day)	 	 320	days

• Profit*	per	barrel	ca.	 	 	 	 	 $	9,500
• Profit*	annually		ca.	 	 	 	 	 $	3,040,000

H O W  M U C H  D O E S  A 
B A R R E L  S E L L  F O R ?

*	Profit	per	barrel	without	sales	and	financing	costs.
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It is said that the origins of golf go back to a Scotsman who took a sip of whiskey 
after every completed golf hole. Allegedly, after 18 holes, the bottle was empty 
and so it was determined that a round of golf had 18 holes. Whether this is 

W H I S K E Y  &  G O L F



Page 37 

a myth remains unclear. However, the fact is that whiskey and golf have common 
historical origins remain and, interestingly, statistically many distilleries are located 
near golf courses.
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Atlanta Bourbon Company

WHY WE INVEST 
BECAUSE BOURBON IS LIQUID GOLD

Few products get better with age - valuable 
distillates do. Our products can age in 
warehouses and grow in their value. With 
each barrel produced, our warehouse will 
increase its worth. The risk of investing in a 
bourbon production is seen by the Atlanta 
Bourbon Company like an investment in 
“liquid gold” - we simply believe people will 
“always drink” and thus quality products will 
always sell.

The craft spirits industry continues to focus 
mainly on North America, due to very high 
demand in the US.

Whiskey has been the biggest contributor to 
the market in recent years and this trend is 
likely to continue. In terms of sales, Whiskey 
accounted for 42.5% of total demand in 
the spirits industry in 2016 and the share is 
expected to increase over the next few years.

The growing consumer demand for premium 
products with high-quality ingredients is 
driving market growth.

In 2013, US export of spirits exceeded US $ 
1.5 billion. More than $ 1 billion of these were 
Kentucky Bourbon and Tennessee Whiskey, 
making it the largest export category among 
all US spirits.

In 2016, the global spirits market was worth 
about $ 6.13 billion. The growth of craft spirits 
is expected to reach 33.4% CAGR from 2017 
to 2025. Craft spirits are typically produced 
in the United States and have a production 
volume of less than 750,000 gallons. 

The considerable purchasing power of the 
millennials should drive the market even 
further in the coming years.

In 2015, China estimated that 415 million 
people in China are millennials. This is higher 
than all workers in Western Europe and the 
United States combined and illustrates the 
enormous purchasing power of this group of 
buyers.



You love bourbon and you are interested in premium quality distillates?

T O G E T H E R



Page 41 

Then	join	us!	Whether	as	a	franchisee	or	because	you	want	to	get	to	know	our	
concepts better - we look forward to hearing from you.



CONTACT 

ATLANTA BOURBON COMPANY, INC
140 Park East Drive
Roswell, GA 30075
Tel. +1 404 771 4332
Fax +1 404 923 9939

DISTILLERY LOCATION
Currently in planning
Metro Atlanta
+1 404 771 4332

The	content	of	this	publication	is	not	an	offer	to	sell	our	shares,	securities	and	/	or	derivatives.	
The contents of this publication are not binding and, like other information published by 
Atlanta Bourbon Company, publications are for informational purposes only and only for 
qualified	investors.	There	cannot	be	any	assurance	that	business	projects	and	investments	
will	actually	make	a	profit,	even	if	a	potential	commitment	meets	all	the	criteria	of	a	good	
franchise	project	or	a	high-return	investment.

Furthermore, it should be noted that alcohol production generally requires more local 
regulation and special risks for franchise companies. Franchisees are self-employed 
entrepreneurs with additional own entrepreneurial risks. These may be assessed 
independently of the activities and risks of the Atlanta Bourbon Company, Inc.

Companies like Atlanta Bourbon Company have a long start-up period due to the 
warhousing times of premium quality distillates, and afterall distilling is an artful craft 
demanding patience!
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